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4Q Earnings Summary

M

AZH H|=7| 27 PC, 2HIY, 2&

5,3462%

=3
BEoE

HE5HH QoQ 18.7%, YoY 12.8% St

o
ddo|y 1,643 2l
PUBG IP 7|8t AZ%t OfE MEO 2 YoY 30.3% 371,
F2 Al MH[A 23 H|8 S7t2 QoQ 13.2% &
1 FS
538.7
473.8 450.3
387.1
4022 1Q23 2Q23 3Q23

1) Z% EBITDA = EBITDA + FAHHH|E

HE7| ch]

534.6

4Q23

Z EBITDAY

Z EBITDA 0|2/ £ (%)

126.2

4Q22

******************

4Q 2022 3Q2023 | 4Q2023 |
473.8 450.3 534.6
139.1 1213 167.1
254.7 309.1 342.7
67.7 12.0 17.4
12.2 7.9 7.4
347.6 261.0 370.2
126.2 189.3 164.3
26.6% 42.0% 30.7%
160.3 197.3 219.7
33.8% 43.8% 41.1%
(165.4) 211.6 (13.2)
-34.9% 47.0% 2.5%
gejo|of
1315 189:3 164.3
H
2Q23 3Q23 4Q23

******************

QoQ YoY FY2022 |  FY2023 |
18.7% 12.8% 1,854.0 1,910.6
37.8% 20.1% 465.0 583.9
10.9% 34.5% 1,252.8 12448
44.5% -74.3% 104.1 55.7
-6.6% -39.3% 322 262
41.8% 6.5% 1,102.4 1,142.5

-13.2% 30.3% 751.6 768.0
-11.3%p 4.1%p 40.5% 40.2%
11.4% 37.0% 792.7 903.7
-2.7%p 7.3%p 42.8% 47.3%
TR TP PPN 500.2 5941
-49.5%p 32.4%p 27.0% 31.1%
=F7|-¢-o|;; 777777777777777

267.2 s 211.6

(165.4)
4Q22 1Q23 2Q23 3Q23

YoY

3.1%
25.6%
-0.6%
-46.5%
-18.6%
3.6%
2.2%
-0.3%p
14.0%
4.5%p
18.8%

4.1%p

(13.2)
4Q23
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Revenue Breakdown

i &

2023 1ZX9,1064& (YoY3.1% 1)

4Q23 5,346 (Q0Q 18.7% 1,YoY 12.8% 1)

473.8

254.7

139.1

4Q22

mPC

27| 01E 2N (BAUE)
538.7
4
35 450.3
387.1 _é%_
6.1 '
348.2 —e—
309.1
244.9
178.5 117.0 121.3 167.1
1Q23 2Q23 3Q23
2 PN

534.6
7.4

342.7

—

(EH9: Motgl) 4Q 2022 3Q2023 |
&Y 473.8 450.3
PC 139.1 121.3]
2 254.7 309.11
2a 67.7 120
7|E} 122 7.9
HztojzE
1,885.4 1,854.0
1,670.4
1,087.5
2019 2020 2021 2022

******************

4Q2023 |  QoQ Yoy FY2022 | FY2023 |
534.6 18.7% 12.8% 1,854.0 | 1,910.6
167.1! 37.8% 20.1% 465.0' 583.9.
3427 10.9% 34.5% 1,252.8 | 1,244.8
174 44.5% 74.3% 104.1! 55.7
7.4 6.6% -39.3% 322! 262!

PC/Console I§E= H|Z

1,910.6
48.8%
.\
30.7%
22.2% T —
o i
—
17.6%
2023 2019 2020 2021 2022

YoY

3.1%

25.6%

-0.6%

-46.5%

-18.6%

2023
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Operating Expenses & Profit

of

Aol

12

2023 7,680

4Q23 1,643%%

ZH EBITDA

A 21 (YoY 2.2% 1)

(QoQ13.2% ! ,YoY 30.3% T)

2023 9,0372& (YoY 14.0% 1)
4Q23 2, 197 # (QoQ 11.4% 71,YoY37.0% 1)
27] gglo|ol
283.0
189.3 164.3

126.2 131.5

4Q22 1Q23 2Q23 3Q23 4Q23
1)4Q 2022 7|EFE M L2]d 2R 2 (380 #) 3) Z7% EBITDA = EBITDA + FA|EAHH|2
2) Y+B/HEATH= Steam,ur A++2 S 4) FAHMH| 2

CETES
o171t
Assr/hEU)

Z7 EBITDA3)

ZH™EBITDAO|YE

GErm=rss

******************

4Q 2022 3Q2023 | 4Q2023 |
347.6 261.0 370.2
63.4Y 102.3 120.9
51.7 59.9' 87.9.
102.7 64.9 61.9
81.2 18.1 342
9.7) (19.8) 283
52.4 356 § 36.9
126.2 189.3' 164.3
26.6% 42.0%' 30.7%
160.3 197.3 219.7
(%) 33.8% 43.8% 3 41.1% |
27| =3 EBITDA
319.0
0.0 217.0 219.7
308.9 1§.7£7 (158 283
158.7 197.3 191.4
1Q23 2Q23 3Q23 4Q23

Z7% EBITDA

EEREE

QoQ
41.8%
18.2%
46.7%
-4.5%
89.7%
n/m
3.6%
-13.2%
-11.3%p
11.4%

-2.7%p

456.2
59.3

396.9

2019

******************

YoY FY2022 |  FY2023 |
6.5% 1,102.4 1,142.5
90.8% 364. 81 427.3§
52.4% 207.1 3 226.8
-39.7% 3253 258.9
-57.8% 129.7 66.1
n/m (63.6) 276
-29.6% 139.1 135.9
30.3% 7516 768.0
4.1%p 40.5% 40.2%
37.0% 792.7 903.7
7.3%p 42.8% 47.3%

854.8
36:8

818.0

2020
Z% EBITDA

gs3.1 862
[y
167.0 (63.6)%
792.7
716.1
2021 2022

FAEAHZ

YoY
3.6%
17.1%
9.5%
-20.4%
-49.1%
n/m
-2.3%
2.2%
-0.3%p
14.0%

4.5%p

903.7
276

876.1

2023
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Net Profit

27| 20|
2023 5,94123 (Yoy 18.8% 1)

4Q23 -132%¥ (QoQ XAtTE, Yoy MAIX|&)

362.4
280.4

159.5

26.3

(222.9)

4Q22 1Q23 2023 3Q23 4Q23

1) ZHE S T (4Q 2022 44921, FY2022 15094 2)

(165.4)

4Q22

4Q 2022

(349.1)
(40.2)
(49.8)

9.6
308.9
306.0

2.8

(222.9)
(61.9)

(165.4)Y

128.5

2Q23

(13.2)

4Q23

QoQ
Hxjuist
84.6%
93.1%
-9.5%
2,619.8%
3,239.5%
1.7%
-90.6%
-42.6%
st

-49.5%p

278.9

2019

11.3%
19.2%
19.2%
17.5%
21.2%
39.0%
18.8%

4.1%p

594.1

2023
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Appendix



A LA MM
(EERSEE) 2022 2023 2022 2023
1Q 2Q 3Q 4Q 1Q 2Q 3Q : 4Q ; 3
Aol 523.0 423.6 433.7 473.8 538.7 387.1 450.3 534.6 1,854.0 1,910.6
I8 208.0 257.7 289.1 347.6 255.7 255.6 261.0 370.2 1,102.4 1,142.5
g0l 315.0 165.8 144.6 126.2 283.0 131.5 189.3 164.3 751.6 768.0
EBITDA 3337 185.8 166.7 170.0 309.0 158.7 217.0 191.4 856.2 876.1
ZH EBITDAY 280.5 177.4 174.5 160.3 319.0 167.7 197.3 219.73 792.7 903.7
Feel&o 17.8 94.5 169.1 (349.1) 79.4 28.0 91.2 (138.0) (67.7) 60.6
7Bt 37.0 1013 196.2 (49.8) 131.9 74.0 94.7 182.8 284.8 483.5
7|EtHIS 243 12.8 35.5 306.0 60.5 54.9 9.8 326.3 378.6 4515
8+ 6.7 75 9.9 9.6 9.9 113 8.6 7.8 33.7 375
38418 1.6 1.6 15 2.8 19 23 23 2.43 7.6 8.9
HolMxtzH 0|2 332.7 260.3 313.7 (222.9) 362.4 159.5 280.4 26.3 683.9 828.6
Holuulg 84.5 63.0 83.1 (61.9) 95.2 31.0 68.9 39.5% 168.7 234.6
ool (3.0 (3.4) (4.2) (4.4) - - - - (15.0) -
g71z0]9| 245.2 194.0 226.4 (165.4) 267.2 128.5 211.6 (13.2) 500.2 594.1

1) ZH EBITDA = EBITDA + FAIEMH|I 23



X 5 &FEH
(EERSEE) 202244 2023 ¥ 202214 2023 %
XAt E |
KEXH 3,892.6 3,9644  RESEM 411.5 520.7
I Y HFHRHY 3,125.3 3,061.4  HIRSEM 509.9 360.9
J|EF QXA 49.2 490 BB 921.4 881.6
RS Xt 2,145.2 2,476.0
QR 223.4 2570 R
SR 867.7 607.8  Xlth7|del AQFX|E 5,111.2 5,554.4
A 7| Y SR} 4253 571.3 23 49 49
7|EHH| QSR 285 30.1 xH2olZ 1,448.6 1,472.0
RS 6,037.8 6,440.5 JERIE Y R4 190.1 182.5
ol 2 3,467.6 3,895.0
H|X|u} x| 2 5.2 4.4

NEE S 5,116.4 5,558.8
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